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ChicoBag Creates Reusable Bag Habit

mmtiﬁnm hﬂrﬂlhnduh
self disgusted by ok st the mounds of trash, but the
overwhelming amgint of plastic bags within the debris,
From this moment he decided to rid his life of plastic
bags and hetp others kick the addiction s well with his

“H enveryane in the Tnibed States ted their anmual
consumption of plastic bags together m a chain it would
go argund the warld 760 times,” Keller said.

Reusable bags are the solution, but many peopls have
a hard time integrating them into their lifestybe, Kellar
acknowledged this by designing 3 bag that is so compact.
you can fold it up and put it in your pocket.
He started the business in 2004 and began seiling the

‘bans on Earth Day of 2005,

To raise awareness about the environmental damage
smgle-ase bags can cause, ChicoBag travels to festivals
and shows thisiaghout the year handing out literature
with mind-blowing facts. Their maseot, the bag monster,
m‘&-wmmwmmm

mmmmmﬂz how eazy it i to live
without waste and how meich of an impact each person
can. make by substituting sven one seisable bag for their
unal plastic bag,

“When you go bo the grocery store your plastic bag
unually has a life of an hour, & week or muybe =ven
mamths i you leep using it,” Keller said. “But the reality

remtimumd sm poge §

lmlln B’s Ilalsns
Success

by Kayla Cack

The Annie B Community Drive has bean
around for the last two years and has aloeady
made over $2 million for local nonprofits.

This achievement is mose than the North Valley
Community Foundation ever imagined when they
created the fundraising event. In 2007, 127 organi-

zations ralsed money for charitable purposes and
SERAT.NA ws distribited thuaahost tha nemmeafite
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is it actually lasts for over 1,000 years.”

Plastic bags never actually bidegrade,
they just degrade, he sxid. Onee a phece of
plastic i created it never goes away, which
means it usually pibes up in a landfill or
foats around in the ocean harming fish
that mistalee it for food.

ChicaBag has also found a way to incor-

sulling sweots.
“We wark really hard to help schools
realize that they don't have to sell coakie

dough to make enough money,” Keller
i,

To educate students they created lesson
plans that can be inteqgrated into the cur-
riculum, 55 that the fundralser becomes a
leaming experience rather than a distrac-
tion from studies, he said.

The goal at ChiroBag & to eliminate
ltandfill contribution, so the employees are
actively working to reduce waste,

“We recycle all scraps from the mano-
facturing of the bags, and in the office
amvvironment we have no landfill service,”
Ketler sakd,

Their Zevo-Waste Program also invites
people to send them any reusabie bags
that aren't being used, so that they can
distribute them to people in need or e

have been featured in magazines such as
Time, InStyle and Fortune.

Keller attributes this success to the de-
sign of the bag. Not only are they mobile,
ChicoBags come in an aray of colors and
are very affordable, stating at $5 a bag.

ChicnBag plans on creating more
products that will reduce waste and are

currently moving into a bigoer budlding at
the Hegan Lane Business Park that to ac-
commodate their growth,

ChicoBags are a small way bo take a step
towards living a sustainable lifestyle.

“There are a lot of skeptics out there
whi aze paratyzed and don't know what
to do,” Keller said. “My advice is to just do
what you can. You don't have to be perfect
and you dor't have to do it &ll.”

To learn more about ChiceBag and
the environmental impact of single-
use bags visit ChicoBag.com.



